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Safe Harbor for Forward -Looking Statements

This corporate presentation contains T 0 Qi lbpkjy ¢ [ Lj[ dzt degttfing the meaning of Section 21E of the Securities Exchange Act of 1934. All statements other than statements of historical
facts included in this corporate presentation regarding u f ®usiness, financial condition, results of operations and certain of u f Plans, objectives, assumptions, projections, expectations or beliefs
and statements regarding other future events or prospects are forward -looking statements . These statements include, without limitation, those concerning : u f &ttategy and u f duhility to
achieve it; u f detent developments ; expectations regarding sales, profitabilty and growth ; u f ddssible or assumed future results of operations ; capital expenditures and investment plans ;
adequacy of capital ;and financing plans . In addition, this corporate presentation includes forward -looking statements relating to u f @dtential exposure to various types of market risks, such as
macroeconomic  risk, Peru specific risks, foreign exchange rate risk, interest rate risks and other risks related to u f @nancial performance .The words T Lj3 fILiLjRTLYt 3 [ gzt { dZb Jedpécted [ QL t
TLjs { 3 g 3T Gig, d3Ldits dz|f KTugdelst { 3 § B dz Tt dzdi [ 3 £ Tjl[ WAjEdd UdzO X B dzf d78 QU AA T ©Q £ G @lito dzdzG @iptf 3 £ Lj[pd2gLjdrikhe negative or other variations thereof, as well as

other similar expressions regarding matters that are not historical facts, are or may indicate forward Hooking statements

IFS has based these forward -looking statements on its £ Ljs LjOdzt dzgyfrénty views with respect to future events and financial performance . These views reflect the best judgment of uf &t
management  but involve a number of risks and uncertainties which could cause actual results to differ materially from those predicted in u f &ftward Rooking statements and from past results,
performance or achievements . Although we believe that the estimates reflected in the forward -looking statements are reasonable, such estimates may prove to be incorrect . By their nature,
forward -looking statements involve risk and uncertainty because they relate to events and depend on circumstances that will occur in the future . There are a number of factors that could cause
actual results and developments to differ materially from those expressed or implied by these forward -looking statements . These factors include, among other things :(a) u f @&dlding company
structure ; (b) economic, business and political developments in Peru and globally ; (c) changes in Peruvian, Panamanian and Bahamian and other foreign laws and regulations, including the
adoption of new capital requirements for banks or insurance companies ;(d) increased competition in the Peruvian financial services and insurance markets ; (e) increased inflation ; (f) exchange
rate instability and government measures to control foreign exchange rates ;(g) developments affecting the purchasing power of middle income consumers or consumer spending generally ;(h)
increases in interest rates; (i) downturns in the capital markets and changes in capital markets in general that affect policies or attitudes towards lending to Peru or Peruvian companies or
securities issued by Peruvian companies ;(j) u f auility to keep up with technological changes ; (k) the inability to obtain the capital we need for further expansion of uf &usinesses ; (I) the inability
to attract and retain key personnel ; (m) changes in tax laws; (n) severe weather, natural disasters and adverse climate changes ; (0) changes in regional or global markets ; (p) dependence on
sovereign debt in u f évestment portfolios ;(q) credit and other risks of lending, such as increases in defaults of borrowers ;(r) increased costs of funding or u f &ability to obtain additional debt
or equity financing on attractive terms or at all; (s) a deterioration in the quality of u f a&dsets; (t) allowances for impairment losses may be inadequate ; (u) changes to accounting standards ; (v)
changes in actuarial assumptions upon which u f @&nnuity business is based ; (w) failure to adequately price insurance premiums ; (xX) decreases in the spread between investment vyields and
implied interest rates in annuities ;(y) dependence on information technology systems and cybersecurity risks;and (z) other risks and uncertainties

Additionally, new risks and uncertainties can emerge from time to time, and it is not possible for IFS to predict all future risks and uncertainties, nor can IFS assess their potential impact .
Accordingly, you should not place undue reliance on forward -looking statements as a prediction of actual results .

All forward -looking statements included in this corporate presentation are based on information available to IFS on the date of this corporate presentation .IFS undertakes no obligation to update
publicly or revise any forward -looking statement, whether as a result of new information, future events or otherwise, except as may be required by applicable law . All other written and oral
forward -looking statements attributable to IFS or persons acting on u f d¢half are expressly qualified in their entirety by the cautionary statements contained throughout this corporate
presentation

The Company prepares the financial information included in the presentation in accordance with International Financial Reporting Standards (IFRS).We have included in this presentation certain
information  reported by the Peruvian Superintendency of Banks, Insurance and Private Pension Fund Administrators  (Superintendencia de Banca, Seguros y AFPs, or T 8 = dandPthe Peruvian
Securities Commission  (Superintendencia  del Mercado de Valores, or T & u § forPthe Peruvian banking and insurance sector as a whole as well as for individual financial institutions in Peru,
including Interbank and Interseguro, our subsidiaries, which report to the SBS and the SMV in accordance with accounting principles prescribed by the SBS 0 T & dzwASB$ gjs ! &dr T « Qg Lj},
g ! ! &.tAP financial information in this presentation regarding our relative market position and financial performance vis-a-vis the banking and insurance sectors in Peru are based, out of
necessity, on information obtained from SBS and SMV statistics . Information in this presentation regarding our relative market position and financial performance relating to Inteligo, our
subsidiary, may have been obtained from public sources, as Inteligo is not regulated by and does not report to the SBS or the SMV. In addition, for certain financial information related to our
compound annual growth rate we have included such information pursuant to Peruvian SBS GAAP in order to be able to show our growth over a certain number of years.IFRS differs in certain
respects from Peruvian SBS GAAP. Consequently, information presented in this presentation in accordance with Peruvian SBS GAAP or based on information from the SBS or SMV may not be
comparable with our financial information prepared in accordance with IFRS.
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IFS at a glance



Leading financial services platform with solid balance

sheet and diversified source of dividends

Financial highlights

[J Intercorp Financial Services

( As of Mar21 J

Total assets @

Net profit @

ROAE

Efficiency ratio

Source: Company information and SBS as of March 2021.

(S/mm|US$mm J

90,042 | 23,966

529 | 144

23.7%

30.0%

1)  Figure converted to US dollars using an end of period exchange rate (Sol / US dollar) of 3.757.
2)  Figure converted to US dollars using an average exchange rate (Sol / US dollar) of 3.660.

3)  Excluding private annuities.

[

Three operating segments

] Interbank

99.3%

Universal bank with
strategic focus on
retail

] Intersequro

99.8%

Insurance company
with focus on life &
annuities

M¥ INTELIGO
100.0%

Leading provider of
wealth management
services

Consumer loans
#2 MS 22.0%

Retail deposits
#3 MS 14.1%

@ Capital ratio
17.0%

Annuities ©®
MS 28.7%

#3 Total assets

@ Solvency ratio
162.9%

() Uss$ 5,948 mm AUM

Fees / Avg. AUM
0.9%

@ Capitalization ratio
29.9%

[J Intercorp Financial Services



Intercorp  Group: striving to make Peru the best place

to raise a family in Latin America

[J Intercorp Financial Services %) Supermercados

Peruanos sa

Financial D Interbank @ %

REAL PLAZA
US$ 7.2bn

Revenues in 2020 @
Inkafarma M’farma#

~3.7% of Peru 2020 GDP

] Intercorp
ey av|vé \e' cineplanet

B, ), //LA
[ Universidad 7,7/ VICTORIA
Vi g |
A ]
| S |
Education CASA ANDINA Other @
-') " RRRRRRR
7 N\
pae

idat CORRIENTE lnt'a’()t . NGR URBI

ALTERNA dePern  mowconumem

services

[J Interseguro

Mq INTELIGO FinancieraGh!

Source: Company information and BCRP.

1)  Related companies excluding Aviva and Urbi . n |nterC0fp F|na nC|al SerViceS



Story of sustained growth and strong returns for our

shareholders

( Sustained growth and market share gains over the years J ( Delivering strong returns for our shareholders J

Total assets (S/ mm) Net profit (US$ mm) @

12.8%
Dividends

@ paid (US$ mm) @ @
Dividend
‘ Per share (US$)
106

88,236

MS loans @ 9.4%

MS deposits @

MS annuities @

89®
11,958
2007 2020 2007 2020

Market US$ 1.2 bn US$ 3.2 bn
capitalization

2007 May21

Source: Company information and Bloomberg.
1)  Market share for Interbank.
2)  Excluding private annuities.

3)  Figures converted to US dollars using an end of period exchange rate (Sol / US dollar) of 3.129 and 3.621 for 2007 and 2020, respectively.
4)  Under Local GAAP.
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Strategically positioned to capture significant

growth opportunities

What distinguishes us

2

@E

o
Universal franchise Customer Ready r—\to —sclale Deep knowledge Digital first Innovation at
with strong focus centricity OmpnI::tf Oar’::e of Peruvians strategy the core
on retall

through analytics

)

= g%é \a/

Empower all Peruvians

Strong Story of sustainable Part of leading to achieve Trust of +6 Focus on Unique, horizontal
brand growth and high Peruvian . : : million efficiency and and agile working
recognition profitability business group financial well - bemg customers productivity culture

The opportunity

illi Economicall iv
15.8 million conomically active

32.5 million POPULATION IN PERU oopulation 6.0 million IFS customers

~ 9.7 million BUSINESSESINPERU @ ~ 200 thousand IFS customers

Source: Company information, INEI and Lima Chamber of Commerce.
Note: As of December 2020.

(1) Economically active population as of September 2020 and number of businesses in Peru as of December 2018. D |ntefCOfp Flna nC|al Se I"VICeS



Scalable digital platform already in place

2019 - Onwards

1994 - 2014 2015 - 2018 =

Store -centric model "=~ o Omnichannel platform with —c Digital first , search

focused on physical e strong focus on digital and DI:II:IU for exponential
growth

convenience analytics

Physical supports growth Digital supports physical Physical supports digital

A Digital capabilities in place to boost growth

A Digital sales and self -service capabilities
A Advanced analytics and real time decision (Al)

A Transactional online banking

A Monday to Sunday, from 9 am to 9 pm A Deepening of client vision
A 1st agile development team (Feb. 2014) A Launching of digital only solutions A Enterprise agility & cloud
A 3xinvestment in technology A Open banking model w/ microservices and APIs

Financial stores ATMs Correspondent Digital acquisition Digital sales Digital users
agents (% of total) (% of total) (thousand )
284 2,324 3,238 3,305 42% 53% 1,768

1,595
22%

42%
I ]

!ecm Apr21 Decl4 Apr21 Decl4 Apr21/ KDeclg Apr21 Decl19 Apr21 Decl19 AprZJ/

Source: Company information. . . .
[ Intercorp Financial Services

1)  Banking segment.
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Macro recovery
continues
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Digital trends continue
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Strong liquidity,
manageable dollarization
and solid capitalization
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Ongoing improvement
in activity
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Continued focus
on efficiency

/
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Positive trends in GDP and public investment

GDP
(YoY % Chg)

~

18.2%
10.7%
0 4.5%
3.8% 0.5% - 0
_ [ .
-39.1%
k Feb20 Apr20 Dec20 Mar21 FY21(E) FY22(E)
Public investment
ﬂ (YoY % Chg)
127.4%
35.2% o1 5
. (1] 0,
N —_—
-69.8%
k Feb20 Apr20 Dec20 Mar21 FY21(E) FY22(E)

\
.o

Expectations on economic activity
(Index > 50, indicates positive sentiment )

== 3 months

66

65

=12 months

9
\ Feb20 Apr20 Jun20 Sep20 Dec20 Jan21 Feb21 Mar21 Apr21 j
Peruvian Sol
(USD/PEN)

1st Round

Elections
3.84

Source: Central Bank and INEI

\ Feb20

Apr20

Jun20

Sep20

Dec20

Jan21 Feb21  Mar21 Apr21 )

[ Intercorp Financial Services



Liquidity levels remain high

Interbank - Loan to deposit ratio (LDR) ( Interbank - Total deposits

)

S/ million

% as of March 31, 2021
Total LDR MS total @ @
deposits
+4.6%

44,577 _alh

- -

Apr21 o
91% 103% 112% MS retail

®

System: deposits
95%

+33.0%

[ Interbank BCP BBVA Scotiabank 1Q20 4Q20 1Q21

( Interbank & IFS Stand -alone RLiquid assets J
LDR S/ LDR USD S/ million as of March 31, 2021

118% 27,972 1,000
105%
006 61% 10,003
297
[J Interbank System [J Interbank System [J Interbank [ Intercorp Financial Services

B Cash and due from banks M Financial investments

Source: Company information and SBS

10
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Manageable dollarization levels at Interbank { ]{ ]{ }

( Total loans J ( Retail loans J ( Commercial loans J

0,
% PEN 68% 84% 60% 66%
System
37%
63%
1Q16 1Q21 1Q16 1Q21 1Q16 1Q21
( Retail loans breakdown J ( Commercial loans breakdown J
Consumer Mortgages Corporate Medium Small & Micro
o) @ @ © © O
11% 70
42%
89% 99%
58%
1Q16 1021 1Q16 1Q21 1Q16 1Q21 1Q16 1Q21 1Q16 1Q21
11 Source : SBS . PEN . USD

[J Intercorp Financial Services



[J Interbank

-

Banking
System
TCR
17.0% 17.0%
16.1%

- - 10.6%
regulatory
minimum

1Q20 4Q20 1Q21

Total capital ratio (TCR)

\_

12.0%

11.5%

1Q20

4Q20

CET1 ratio

11.5%

1Q21

~

6dL3Q glLjl 3fLL wLkf3a¢ Ljf LJLL%%%

[J Intersequro

-

12 Source: Company information and ASBANC

~

165.7% 162.9%
138.5%
. . | -
regL_JIatory
1Q20 4Q20 1Q21
\ Solvency ratio /
BANK
28.4% 29.9%
22.4%

1Q20 4Q20

Capitalization

ratio

8.0%
- regulatory
minimum

1Q21

J

[J Intercorp Financial Services



Ongoing iImprovement in our core operating

13

Indicators
[J Interbank

K Creditand debit cards turnover
(Index ; 100 = Feb20)

Payroll deduction loans dishursements \
(Index ; 100 = Feb20)

[J Intersequro

-

113 115
106
100 100 94
38
I :
I
Feb20 Apr20 Dec20 Apr21 Feb20 Apr20 Dec20 Apr2l
Mortgages disbursements Net fee income
(Index ; 100 = Feb20) (Index ; 100 = Feb20)
143
122
100 100
81 83
48
9 -
I
\ Feb20 Apr20 Dec20 Apr21 Feb20 Apr20 Dec20 Apr21 J

\_

Gross premiums plus collections \
(Index ; 100 = Feb20)

119
100
. . .

Feb20 Apr20 Dec20 Apr21 /

107

M§ INTELIGO

-

\_

AUM \
(Index ; 100 = Feb20)

119

109
100
- :

Feb20 Apr20 Dec20 Apr21 /

[J Intercorp Financial Services



Strong recovery in revenues at IFS mainly due to DD

Insurance business { ]{ ]{ J

( Intercorp Financial Services () J ( Banking @ J
S/ million S/ million
+19.4% -4.1%
1,534 __+08% 1,546 1,034 1,023 -31% 992
i . . . - .
1Q20 4Q20 1Q21 1Q20 4Q20 1Q21
( Insurance J ( Wealth Management J

S/ million S/ million
S/ 46.2 million
reversion of provision
for impairment
loss plus other
extraordinary

n.m.
income 188

425
7\% -3
334 2 3.3%
] - - . . a ]
E—

+46.6% l

-17
1Q20 4Q20 1Q21 1Q20 4Q20 1Q21
14 1)  In4Q20, excludes the impact from the modification of contractual cash flows due to the loan rescheduling schemes offered to customers affected by the COVID  -19 pandemic in our banking segment for S/ 19.9 million

or S/ 14.0 million after taxes

[ Intercorp Financial Services



Continuous improvement in our digital

Indicators

)
|
)
|
)
—

o
B
_J

( Interbank - Digital users J ( Interbank - 100% digital customers J ( Interbank RDigital sales J
% of digital users 100% digital customers % of products sold digitally
Apr21 Apr21 Apr21
78% 57% 53%
76% 54% 54%
48%
69% 42%
38%
57% 27%
Marl9 Mar20 Mar21 Mar19 Mar20 Mar21 Mar19 Mar20 Mar21
( Interbank RRetail digital acquisition J ( Interbank - Savings accounts J ( Interseguro RSOAT digital sales J
€ qd tqsJUL 7 wdz L3 gAdé{qtduyo T G¥afsavidygsadopyntsogermed digitally % of products sold digitally
Apr21 Apr21 Apr21
42% 55% 77%
46% 58% 80%

44%

24%

Mar19 Mar20 Mar21 Mar19 Mar20 Mar21

19%

12%

15

58%

Mar19

74%

Mar20 Mar21

[J Intercorp Financial Services



Growing customer base supported by increasing

100% digital users

( Interbank - Retail customers

Thousand

CAGR: +14.4%

4,024
3,539
3,076

Mar19 Mar20 Mar21

( Interbank - Retail 100% digital customers

Thousand

CAGR: +65.7%

l

1,284

808

3 -

Marl9 Mar20 Mar21

16

( Interbank - Commercial customers

Thousand

CAGR: +38.7%

76
58 -

Mar19 Mar20

112

Mar21

( Interbank RTunki and Plin users

N° of users (thousand)

Tunki

1,080

162

Mar20 Apr21

IBK
40%

3,494

Apr21

[J Intercorp Financial Services



Lower rescheduled

loan balances

L))

( Interbank RLoan rescheduling

S/ billion

Clients
(Thousand)

12.7
10.9
I |

Apr20 Jun20 Mar21

Rescheduled
balance (%)

Source: Company information

17

( Interbank RRetail loans rescheduling

S/ billion

Clients
(Thousand)

Rescheduled ‘ ‘
6.9

8.6

balance (%)

|
DBJD

Apr21
8.9

6
Apr20 Jun20 Mar21
( Interbank RCommercial loans rescheduling J
S/ billion
Clients
(Thousand)

4.1

balance (%)

Rescheduled ‘
4.0

2.6

Apr20 Jun20 Mar21

[J Intercorp Financial Services



Continued improvement in payment behavior { ]{ ]{ ]

among u s [ dzw G lrggaiDdliepts H-8

( Retail loan balances with payments due J ( Payment behavior J
S/ billion
% of retail
loans with 99% 99%
payments
due
/ Payments of rescheduled loans \
17.1 17.3
Collected Requested relief Not paid
weee] 90.2% 97.0% II%Q 0.5% 0.4% sosa| 3.3%0 2.6%
% oo(®)  Jan2l Apr21 S, Janzt Apr21 aa Jan21 Apr21
/ Payments of non -rescheduled loans \
11.6 Collected Requested relief Not paid
(67%)
sses] 98.5%  98.9% E%) 0.1% 0.1% = 1.4% 1.0%
\gg Jan21 Apr21 ¢% Jan21 Apr21 oo Jan21 Apr21 /
Jan21 Apr21
m Rescheduled m Non-rescheduled
18
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1.8% CoR in 1Q21, below pre COVID  -19 levels BB

( Interbank - Cost of risk ( Interbank - Non -performing exposure
J J
NPL
coverage y y
ratio
3.4% 12.3%
3.1% 0
o 0.7 10.8%
1.8%
. 0
FY19: 2.2% - » 7% 3.6% 3.4%
1Q20 4Q20 1Q21 1Q20 4Q20 1Q21
W (S2+S3) ratio NPL ratio (S3 + refinanced loans)
( Cost of risk RRetail banking J ( Cost of risk RCommercial banking J

NPL NPL
ratio

ratio

Excl.
Reactiva :

4Q20: 0.7%

1Q21: 0.6%

0.9%

6.2%

5.5%

3.4% 0.5% 0.5%

FY19: 4.0%

1Q20 4Q20 1Q21

1Q20 4Q20 1Q21

19

[ Intercorp Financial Services



Continued focus on efficiency and branch { ]{ ]{ ]

( Efficiency ratio

( Interbank ROther expenses bridge from 1Q20to 1Q21

rationalization DDG
)

%

YoY growth by line

g Q 0, 0
O Intercorp [ interbank O Interseguro M NTELIGO @ @ @
+9
_— [

0 39.1%
36.3% 38.8% ()

30.0% -33 +6
25.4%
416
11.9%  10.0%
Em -
1020  1Q21 1020  1Q21

1Q20 1Q21 1Q20 1Q21 1Q20 Technology Salaries and Mktg and Other 1Q21
employee credit card
benefits expenses
( IFS ROther expenses J ( Interbank - Number of financial stores J
S/ million Number of branches
+0.2% l -30%
537 46 290 34
~4.6%
511 — 6% 512 7 52
v
215 204
1020 4Q20 1021 2016 2019 2020 Apr21

20

[J Intercorp Financial Services
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Summary & Trends

©

Macro recovery

N @

_,./')
nhnl]

continues

/

Strong liquidity,
manageable dollarization
and solid capitalization

/

N
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Digital trends continue
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Cost of risk below
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Ongoing improvement

in activity

N
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Continued focus

on efficiency

/
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